Abstract : This study examined the mediating role of corporate entrepreneurship in the effects of corporate reputation, strategic leadership, and corporate culture on corporate performance, in turn, the moderating role of entrepreneurial action in the relationship between corporate entrepreneurship and corporate performance. This study was organization-level of 24 business units. From each business unit, this study selected six to nine respondents consisting of the general manager, manager, supervisor, and senior staff; 156 respondents totally. Structural equation modeling with Partial Least Squares (SEM-PLS) was used to test the measurement model of each construct. In addition, SEM-PLS also used to verify the mediating role of corporate entrepreneurship as well as the moderating role of entrepreneurial action. The results showed that corporate reputation, strategic leadership, and corporate culture were positively associated with corporate performance through corporate entrepreneurship as a mediator. Moreover, the relationship between corporate entrepreneurship and corporate performance was strengthened by entrepreneurial action. Entreprises should develop, maintain, and improve their intangibles resources to provide the good entrepreneurship value for them. The good entrepreneurship value may improve the corporate performance which strengthened by entrepreneurial action.
The Indonesian economy is experiencing a period of growth (Elias & Noone, 2011) . Indonesia is currently included in the group: Columbia, Indonesia, Vietnam, Egypt, Turkey, South Africa (CIV-330 ETS) which is classified as a new emerging countries or new countries with high economic growth, which has some similarities: a large population (especially the younger age group), continue to grow, and dynamic economic growth rate for a few years (Korkmaz et al., 2012) .
Competition is important for economic growth competition (Godfrey, 2008 
